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JTEEE “AIDA” X —  JEHM

5l — & (Attention) = Fede — 2K (Interest )
Wk — W (Desire ) = e — 17H ( ACthIl )
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The “International advertisement” is invited When publicities of certain products,
services and concepts or ideas are given to consumers of import countries or regions through
international communications and the global media. Advertisements aim at edging export
products into international market, establishing world famous brands and promoting sales.
As a means of marketing, advertisements in different markets can achieve publicity through
different media, such as newspapers, TV, broadcast, magazines, point of purchase display, or
Internet. Yet it should be noted that advertising ideas should be truthful and credible, and on
the other hand, they should be creative and original. Otherwise, it might cost much but win
little.

“AIDA” model — advertising purpose

Draw attention = arouse interest

Inspire desire = lead to action

Motivate consumers to buy — increase credibility, impression and satisfaction
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screen
T F A IR, ARFE,
year

NE ERRAIRA T REG TSR,
equal; match; balance with

5LFm, HEREEARARTE,
arouse; stimulate; set off; stir up

e IBK K B} 0 W A R
gradation; level

FWHERRE, FREHIRE,
appeal

TR R AR ST A
material

X AP B AR R R LR A 1E
improvement; signs of recovery; pickup

T A AR, ERAAE,
unknown; uncertain

X FLER AT, B KRIEL

rely on; look to sb. for support
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